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This research aims at exploring consumers’ behaviors in using mobile 
entertainment services (MES) with an extended Theory of Planned behavior (TPB) 
(Ajzen, 1985; 1991). Attitude, subjective norms, and perceived behavior control 
(PBC) are thus taken as the antecedents to behavioral intentions. Regarding the 
extension, PBC is modeled as a higher-order formative construct based on the 
literature. A characteristic-based viewpoint from the Diffusion of Innovation 
Theory (Rogers, 1983) is then employed to identify four key characteristics of 
MES -- image, enjoyment, ease of use, and speed -- as the salient external beliefs 
which may influence attitudes and/or the sub-constructs of PBC (self-efficacy and 
controllability). The research model will be assessed with a component-based 
structural equation modeling technique, called Partial Least Square. The results of 
this research will provide implications for theory and practice. 
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